Southeast United Dairy Industry Association

Fuel Up with Dairy Promotion Kit 

Community Press Release/Secondary
December 17, 2009
.

SAMPLE COPY:

FOR IMMEDIATE RELEASE

DATE

CONTACT:  (NAME)

Choose one headline:

(NAME OF SCHOOL) STUDENTS TO MAKE CREATIVE SPLASH WITH MILK VIDEOS

(NAME OF SCHOOL) STUDENTS TO POUR CREATIVITY INTO MILK VIDEOS

(NAME OF SCHOOL) STUDENTS TO SHOW THEY’VE “GOT CREATIVITY”

(CITY, STATE OF RELEASE). —  Students at  (NAME OF SCHOOL) will 

soon be competing for fame in the previously unheard-of category of  “Best Milk 

Mustache Video Media,”  in an innovative creative contest.

The school is set to launch its new FUEL UP WITH DAIRY! School Milk 

Program.  This healthy eating promotion, a partnership between the school and the 

Southeast United Dairy Industry Association, encourages students to eat smarter by 
including three servings daily of healthy, low-fat dairy products such as milk, cheese and 
yogurt.

“We think this new program will really click with students.  It’s all about the

benefits of including healthy low-fat dairy in their food selections, things they already 

like, such as string cheese, yogurt, even chocolate milk,” says (NAME OF PERSON 

AND TITLE).

-more-

There’s an interactive, creative component to the program too:  a competition 

inviting students to make their own original “Milk Mustache” commercials on video, and 

submit them online to (ADD LINK & INSTRUCTIONS).  

Winners will have their videos on display at school, receive recognition online and 

earn prizes of music download gift cards. 

Adds (NAME OF PERSON, TITLE), “Talk about a healthy competition – the

“Milk Mustache” Dairy Council campaign is iconic in popular culture.  It’ll be exciting to 

see what our students’ take on it will be.  Especially when they’re fueled by healthy 

low-fat dairy foods!”

# # #

